Acritas’ Global Elite Law Firm Brand Index 2014
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The Global Elite Brand Index portrays the competitive set of legal brands, indexed from the leader at 100
points, so all firms are impacted by any fluctuation in the leader’s performance.

*Two firms share 14th rank and 17th rank with tied position. Three firms share 20th rank with tied position.
**When legacy brands have been carried forward into newly merged firm brands, historic scores for the
legacy brands have been aggregated to account for the effects of brand combination.

Methodology

Acritas’ Global Elite Brand Index 2014 is compiled from analysis of an extract of data from the Sharplegal Global Elite
survey 2014 dataset. All data is derived from 1185 interviews with respondents, in $1 billion+ revenue organizations
across the world, who have senior responsibility for buying legal services.

All interviews were conducted by telephone in local languages across 55 countries between October 2013 and
August 2014 as part of the ongoing Sharplegal survey.

All interviewing was undertaken by Acritas in strict accordance with the rules governing best practice in research. As
such, no law firm or other third party had any involvement in selecting sample, analyzing or influencing responses or
the Index rankings.

The Sharplegal Global Elite Brand Index is determined through four open-ended questions from the full survey to find
out from general counsel:

* The first law firms to come to mind

* The firms most considered for multi-jurisdictional deals

* The firms they feel most favorable towards

* The firms most considered for multi-jurisdictional litigation.

Full Sharplegal 2014 results will be available from January 2015.
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